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Aﬂal}’ sifi Or’paral.yms? Analytical and intuitive
E arllZatlonal information processing in the

mobile technology context

Lupovico BuLLint ORLANDI

University of Verona
ludovico.bulliniorlandi@univr.it

1 The debate over intuitive versus analytical information-processing
| les began almost 40 years ago and has led to divergent theoretical
4 ances and empirical results. Most contributions claim that intensive
1 aacollection and analysis is too slow and unreliable in highly turbulent
1 ind dynamic environments and that intuitive information processing is
1 ster and more effective. Today, the environmental context has changed
ompletely. By employing mobile technologies, people can search for and
| rtrieve information in real time, producing a massive amount of location

nd time-sensitive data. Through mobile technologies, organizations can
1w interact with their customers in real time and collect and analyze
tie data produced by these interactions. This study investigates the
previously mentioned debate in actual mobile technological contexts.
The results show that intuition is still extremely relevant, but in highly
dymamic environment also analytical information processing has positive
Mpact over organizational responsiveness and performance.
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